
FOR IMMEDIATE RELEASE

      ’  .    .    
P.R REPORTS

 .    .    .    .      .  



CH A D S WO RT H'S 1 . 8 0 0 . CO LU M N S CO R P O RAT E BAC KG RO U N D

Com p a ny Overvi ew

Ch ad s worth's 1.800.CO LU M N S is a leading manu f actu rer and distri butor of a rch i tectu ra l
co lumns for home and com m ercial use. Fo u n ded in 1987 and head qu a rtered in Hi s toric Wi l m i n g ton ,
North Ca ro l i n a , Ch ad s worth is a priva tely held corpora ti on with 20 em p l oyee s . The com p a ny was
s el ected by re aders of Profe s s i onal Bu i l der magazine as the most requ e s ted co lumns in the indu s try.
( Nu m ber 1 for 3 con s ec utive ye a rs . )

Ch ad s worth produ ces co lu m n s , repre s en ting all five orders of classical arch i tectu re . Th ey are
m ade in wood , f i ber glass and po lye s ter re s i n . Decora tive capitals are also produ ced to com p l ete the
classic loo k . The com p a ny has sold more than one mill i on units to date .

Ch ad s worth sells direct ly to the con su m er, el i m i n a ting the cost increase and lack of produ ct
k n owl ed ge so of ten ex peri en ced with retail out l et s . Ch ad s worth Co lumns have been shipped all over
the Un i ted State s , as well as, Ca n ad a , Eu rope , and As i a . The Sm i t h s onian In s ti tute in Wa s h i n g ton , D.
C . , and Di s n ey Worl d , in Orl a n do, F l ori d a , a re just two of the pre s ti gious cl i en tele that rely on
Ch ad s wort h’s outstanding qu a l i ty, de s i gn and ex perti s e .

Ch ad s wort h’s pop u l a ri ty with the building indu s try can be attri buted to the qu a l i ty and acce s-
s i bi l i ty of t h eir produ ct s . Con su m ers can simply dial 1.800.CO LU M N S to re ach an ex pert sales con su l t-
a n t . Th eir knowl ed ge a ble staff is ava i l a ble to help you thro u gh the en ti re buying process from sen d i n g
f ree litera tu re to answering the cl i en t’s most technical qu e s ti on s , to the final purch a s e .

The com p a ny ’s basic stra tegy is to provi de su peri or and afford a ble co lumns to every custom er,
wh et h er it is the arch i tect , the de s i gn er, or the hom eown er. The sel ecti on of ava i l a ble de s i gns insu re s
e ach con su m er a perfect co lumn for their proj ect , while adva n ces in the speed and qu a l i ty of produ c-
ti on con ti nue to accom m od a te the most demanding de adl i n e .

Com p a ny Hi s tory

Ch ad s worth's 1.800.CO LU M N S has been a powerful asset to the building indu s try since Jef f rey L.
D avis fo u n ded the com p a ny in At l a n t a , G eor gi a , in 1987. The corpora ti on ex p a n ded to Goldsboro,
North Ca ro l i n a , in 1988. Rapid intern a ti onal growth prom pted the opening of an of f i ce in Lon don ,
E n gl a n d , in 1993. Th eir corpora te head qu a rters moved to Hi s toric Wi l m i n g ton , North Ca ro l i n a , i n
1 9 9 5 . Produ cti on fac i l i ties are stra tegi c a lly loc a ted thro u gh o ut the Un i ted States with the main facto-
ries in Geor gi a , Al a b a m a , and Ohio.

Ch ad s worth has su cce s s f u lly devel oped a diverse produ ct line that caters to the indivi du a l
n eeds of the custom er. Ma ny different materials and styles are ava i l a ble to accom m od a te the va ri ety of
pers onal and geogra phical dem a n d s . This approach all ows con su m ers to ch oose the produ ct de s i gn ed
to meet their specific need s .
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