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CH A D S WO RT H'S 1 . 8 0 0 . CO LU M N S IS NA M E D NO. 1 PR E F E R R E D

BRA N D I N PRO F E S S I O NA L BU I L D E R BRA N D US E ST U DY AG A I N

Ch ad s worth's 1.800.COLUMNS has captu red the No. 1 spot in the Co lumns Ca tegory for the
fo u rth year in Profe s s i onal Bu i l der ’s nati onwi de su rvey. The magazine su rveys over 20,000 bu i l ders
a n nu a lly to determine the brand of building materi a l s , su pplies and servi ces they prefer and on ce aga i n
t h ey have ch o s en Ch ad s worth as the No. 1 Co lu m n .

" Th ere are on ly 125 Brand Le aders , s ays Profe s s i onal Bu i l der ’s Editor Jay Mc Ken z i e , " a n d
Ch ad s wort h’s 1.800.COLUMNS is at the top of this very el i te gro u p " .

Approaching its 15th year in bu s i n e s s , Ch ad s worth's 1.800.COLU M N S’ su ccess is attri buted
m a i n ly to Mr. Jef f D avi s , the com p a ny ’s Fo u n der and Principal De s i gn er. M r. D avis saw the po ten tial in
the marketp l ace , and fifteen ye a rs ago, he borrowed against his parents modest hom e , and started the
com p a ny. Ch ad s worth is sti ll run as a family business tod ay. In 1992 the com p a ny re ach ed into the
i n tern a ti onal market by adding an of f i ce in Lon don . In 1996 Mr. D avis ch a n ged the name of the com-
p a ny to Ch ad s worth's 1.800.COLU M N S , a f ter maneuvering wi s ely and buying the nu m ber from a
Ca n adian com p a ny. The latest coup was obtaining the intern et de s i gn a ti on www. co lu m n s . com dom a i n
to go along with Jef f ’s ph i l o s ophy that "we must make it easy for people to get in to u ch with us".

Th ere are litera lly hu n d reds of p l aces to purchase co lumns tod ay, but Mr. D avis seems to have
his finger on the pulse of the market , and Ch ad s worth's 1.800.COLUMNS is leading the indu s try.
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